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1. Introduction  

 

Interaction  with media is regarded as a main channel for effective dissemination and is an integral part of 

dissemination activities of CGS Europe (WP5, task 5.6). . In the first project period,  action was taken to 

set the scene for CGS Europe media communication encouraging the coordination of partnersô resources. 

The main activity was an experience-sharing workshop for CGS Europe partnersô  communication people 

and researchers (Chapter 2).  

Main events such as CO2GeoNet Open Forum or the Spring School have been accompanied by press 

releases translated into several languages (Chapter 3) and the project has been disseminated at European 

level with a number of activities linked to Public Service Review (Chapter 4).In addition, many initiatives 

have taken place at national level (Chapter 5) to present CO2 geological storage in the media (newspaper 

articles, TV and radio interviews and debates, internet-based media, etc.)and  to raise general awareness 

of CCS in the partner countries. All the activities have been focused onto the provision of scientifically 

sound information to the media.  
 

 

2. Communication workshop Brussels 

 

A workshop for researchers and communication officers of CGS Europe partner institutions, with a focus 

on communication in the field of CO2 geological storage, was organised in Brussels on 22-23 September 

2011, hosted by the Royal Belgian Institute of Natural Sciences - Geological Survey of Belgium. It was 

prepared and lead by the Task 5.6 leader Samuela Vercelli (CO2GeoNet-URS), in cooperation with Enda 

Gallagher, marketing officer of the Geological Survey of Ireland (GSI). The workshop had 18 

participants, 11 researchers and 7 communication people. 

 

The workshop aimed at raising awareness of CO2 geological storage communication issues and CGS 

Europe communication actions, both at the level of researchers and of people in charge of communication 

activities in the partner institutions. In particular, it was meant to address the need of getting organized for 

media interaction, to provide the media with high quality scientific information and position the Network 

at wide European level, gradually building a reputation for it to become a reference source on CGS 

science. 

 

Previous to the workshop, and for its preparation, two questionnaires were prepared, one for researchers 

and one for press officers (see Annex I and II), and the possibility was given to all project participants to 

fill the questionnaire online on the projectôs website. 35 questionnaires were compiled, 15 by press 

officers and 20 by researchers, providing a rich input for the organization of the workshop. Information 

were gathered regarding topics considered more and less relevant to be discussed and areas of interest for 

exchange between researchers and media people. 

 

The following topics were discussed during the workshop (also see the Agenda in Annex III): 

 Issues related to communication about the project; 

 Development of CGS Europe communication strategy; 

 Different communication styles; 

 Key contents of CGS communication, such as safety, site selection, monitoring, etc.; 

 Conflicts of interest; 

 The role of spokespersons; 

 Ways to improve exchange and support communication within the network; 

 How to get the messages across to different audiences; 
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 How to face difficult communication situations; 

 Available communication toolkits; 

 Case stories,  examples from real projects. 

 

First of all, the project was presented through an interactive activity with the project coordinator Isabelle 

Czernichowski. A simulated interview provided an interesting experience of possible communication 

hurdles and ways how to face them when presenting the project, while at the same time giving the 

possibility to those press officers who were not yet fully aware about the characteristics of the project to 

learn more. It was a good start for the team work that needs to be developed to back up communication 

activities, based on sharing, exercising together and making decisions about key messages.  
 

 

         Communication workshop in Brussels 

 

 

A number of situations were considered, possible questions 

that could be raised by the media, and a number of ways 

were suggested on how to address them.  

 

Three main goals for CGS Europe communication strategy were identified: 

 To raise awareness of science journalists about the technology and the Network, through the 

media ï answering the need for a reference scientific community they can go to when they want to 

know more about CGS; 

 To communicate projectôs activities (events, results) to critical stakeholders like policy makers, 
international and national authorities; 

 To enhance both the national and international role of the network. 

 

To attain these goals, two complementary tracks, one internal and one external, need to be developed, 

each referring to its own key messages. Internally, more clarity will be encouraged with regard to the role  
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of the network and its partner institutions in the wider context. From this point of view the proposed key 

messages concern: 

 The uniqueness of the network: we are many institutes working together, sharing; there is no other 

similar entity; 

 The potential to speak as a voice, produce consensual views on relevant aspects of CO2 storage; 

 The vocation to a European and international role for the network, positioning in relation to other 

initiatives, CSLF endorsement; 

 The potential to act as experts for national authorities. 

 

Externally, the communication strategy needs first of all some simple and straightforward messages - 

three main points were suggested: 

 Climate change is happening; 

 This is what we are doing (CCS is the story); 

 Who we are. 

 

Concerning CCS, the key messages could be: 

 We are doing decisive work to enable the implementation of a technology for reducing emissions; 

 There is a European Directive providing a common regulatory framework; 

 There is a programme of application for demo projects etc.; 

 Science is needed to support these actions, scientific view on that is needed now, gathering 

together we can give an answer to this need; 

 We should already communicate as a long-term body; 

 CGS can work if done properly; therefore, we need enough knowledge on the site. 

 

A number of different actions were considered on how to support the implementation of the 

communication strategy and how to get the maximum help from the press officers, planning some time to 

prepare actions together. 

 

Some technical topics were then discussed, providing an opportunity for press officers to learn more 

about important issues such as safety, the relationship between CCS and climate change, monitoring and 

site selection. Due to the high number of questions raised, it was proposed that researchers could work to 

provide some synthetic answers, ready for use in different occasions. 

 

Possible conflict of interest issues were also brought to the attention of the participants, for example in 

relation to the collaboration with industry or national authorities and with regard to commercial interests 

which could bias the dissemination of scientific information. It was recognized it would be useful to share 

about procedures to preserve independency. Peer review processes could help when facing particularly 

challenging situations. This point will have to be considered with regard to the funding of the Network 

after the end of the EC contract. 

 

The role of spokesperson was illustrated - how they can help researchers produce positive messages and 

get them across to the right audiences. The importance of giving the spokespersons very accurate 

messages has been clarified, which enables them to do a good job: if the message is accurate one can trust 

the expertise of spokespersons in producing the final message. Coordination between researchers and 

communication people should be enhanced, as well as coordination among communication people of the 

different institutes. 
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Practical advice was provided to increase our ability of getting the message across the targeted audiences, 

from how to proceed to how to prepare materials for the media, and from how to interact with journalists 

to how to deal with incorrect pieces of information. 

 

For a wider perspective, and to support the use of available resources, toolkits that offer best practices and 

methods for the design and management of communication and engagement activities were presented. 

Although their use requires flexibility and adaptation to site specific conditions (and most of the time 

specific competence), they can at least offer an idea of the important factors to be considered and can give 

professionals of different backgrounds a base to get started. 

 

Case stories from real CCS projects were also illustrated, as well as some common factors which can 

explain their outcome, such as when and how public communication took place. 

 

Finally, plans for the future were made. The preparation of the SciTech Europe Masterclass on CGS, to 

take place in Brussels in November 2011, was addressed with the collaboration of all; and more generally 

the involvement of press officers in the Networkôs major event, the Venice Open Forum. Their 

participation to the Forum and the participation of external journalists were encouraged. Suggestions were 

also collected for the planned workshop with the European Association of Science Journalists (EUSJA). 

 

 

3. Press releases 

 

Press releases prepared by the project consortium 

 

Two press releases were prepared by CO2GeoNet-

URS on the occasion of the CO2GeoNet Open 

Forum 2011. The first one was released on 5 May 

2011, i.e. before the conference, and titled óEurope 

at the forefront: CO2GeoNet and CGS Europe 

present the latest scientific outcomes on the 

geological storage of CO2 - an important 

technology for reducing greenhouse gas 

emissionsô.  

 

The second press release was issued on 17 June 

2012 with the title óLatest scientific outcomes on 

the geological storage of CO2: CO2GeoNet Open 

Forum 2011 presentations available on 

www.co2geonet.euô. It brought i.a., information 

about the public availability of conference 

outcomes. 

 

The press releases were distributed to all project 

partners with recommendation to translate them 

into national languages and distribute them. 

Several partners followed this recommendation in 

the first and/or second case, and the messages were 

distributed using the usual information distribution 

Press release announcing the 2011 Open Forum in French, 

published by BRGM 

http://www.co2geonet.eu/
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channels of individual institutions (through press officers, communication departments, spokepersons, 

etc.). Those partners who do not have distribution channels like this usually prepared website postings 

and/or distributed the messages directly by e-mail, etc. 

 

 

CORDIS Wire 

 

Two press releases were prepared by project partners (CzGS, CO2GeoNet-GEUS, BRGM, CO2GeoNet-

OGS, CO2GeoNet-URS) for CORDIS Wire, a press releases service provided by CORDIS, the 

Community Research and Development Information Service. The press releases brought information 

about events organised by CGS Europe ï the Spring School on CO2 geological storage at Leszcze, Poland 

(published in December 2011) and the CO2GeoNet Open Forum 2012 in Venice (published in March 

2012). 

 

 
 

Press release on the 2012 Open Forum published on Cordis Wire 
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4. Media with international outreach 

 

Public Service 

 

A strong and fruitful media relationship was established with Public Service, including the publication of 

three successive articles on CO2 geological storage by Isabelle Czernichowski (BRGM), Coordinator of 

CGS Europe and President of CO2GeoNet, and reviewed by CGS Europe partners. The Public Service 

Review presents analyses of issues that crucially affect the public sector throughout Europe, including 

health, education, transport, science and the environment. It is distributed by name to almost 6,000 

individuals within government departments, directorates and agencies in the regional and central 

governments of the 27 EU Member States. The Review engages, spreads and promotes Best Practice and 

identifies the ideas that could herald the next big breakthrough, and is a must-read for anyone interested 

or involved in Europeôs public sector.  

 

 Public Service Review - European Union, issue 22, September 2011:  

óCO2 Geological Storage: CGS Europe - a Pan-European scientific body for facilitating CCS 

demonstration and implementation of the EU Directiveô  

The article introduces the basics of the CO2 geological storage technology, the scientific challenges, and 

the role of CGS Europe, including lighthouse actions and a calendar of events. The article is also 

available online at http://edition.pagesuite-professional.co.uk/Launch.aspx?EID=82bccec1-b05f-46f9-

b085-701afc238b42 (pages 200-201). The foreword of the issue was written by José Manuel Barroso, 

President of the European Commission. 

 

 

Article in Public Service Review - European Union, issue 22 (September 2011) 

http://edition.pagesuite-professional.co.uk/Launch.aspx?EID=82bccec1-b05f-46f9-b085-701afc238b42
http://edition.pagesuite-professional.co.uk/Launch.aspx?EID=82bccec1-b05f-46f9-b085-701afc238b42
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 Public Service Review - European Union, issue 23, February 2012:  

óCO2 Geological Storage: where do we stand in Europe?ô  

The article follows on from the first, but in more depth, on the CO2 Geological Storage technology. It 

considers the current European setting that is heading for large-scale demonstration (confidence raised by 

research results, the EU Directive 2009/31/EC) and also current challenges (costs and economics, social 

support, continued R&D). The article is also available online at http://edition.pagesuite-

professional.co.uk/launch.aspx?referral=other&pnum=&refresh=p19A3Q0a14zB&EID=364cc048-29d3-

4b45-8e7c-b4c8f7c9cab0&skip= (pages 434-435). The foreword of the issue was written by Ġtefan F¿le, 

European Commissioner for Enlargement and European Neighbourhood Policy. 

 

 
 

Article in Public Service Review - European Union, issue 23 (February 2012) 

 

 

 Public Service Review - European Science and Technology, issue 13, December 2011:  

óSet in Storeô 

A one-page article explaining the relevance of  CO2 geological storage  for combating climate change. 

The article is also available online at http://edition.pagesuite-professional.co.uk/launch.aspx? 

referral=other&pnum=&refresh=a13P4yS0D50q&EID=b617f8a8-9d34-4a6c-a2bc-c3cd4e095d8f&skip 

(page 158). 

 

 

 Banner ï Public Service Europe Website  

http://edition.pagesuite-professional.co.uk/launch.aspx?referral=other&pnum=&refresh=p19A3Q0a14zB&EID=364cc048-29d3-4b45-8e7c-b4c8f7c9cab0&skip
http://edition.pagesuite-professional.co.uk/launch.aspx?referral=other&pnum=&refresh=p19A3Q0a14zB&EID=364cc048-29d3-4b45-8e7c-b4c8f7c9cab0&skip
http://edition.pagesuite-professional.co.uk/launch.aspx?referral=other&pnum=&refresh=p19A3Q0a14zB&EID=364cc048-29d3-4b45-8e7c-b4c8f7c9cab0&skip
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CGS Europe has a banner displayed on the Public Service Europe website (in the óEnergyô Policy Area) 

for one year (October 2011 to September 2012), with a link to the CGS Europe website.  
 

 

Article in Public Service Review - European Science and Technology, issue 13 (December 2011) 
 

 

 

The Public Service Europe website with the CGS Europe banner at 

http://www.publicserviceeurope.com/eu-policy-area/energy 

http://www.publicserviceeurope.com/eu-policy-area/energy

